


Financial Report Fiscal Year 2001,
ended March 31, 2001

Profits were below initial
forecasts due to adverse
conditions for Petrochemi-
cals and Information & Elec-
tronics Related Products

Consolidated sales for the term ended
March 31, 2001 (the 7th term), were
¥1.74 trillion, operating income was
¥66.4 billion for the period, while recur-
ring profits stood at ¥42.3 billion. Net
income was ¥3.2 billion, the ROA
(recurring profit to total assets), at
2.1%.  The net income shows that after
three terms we have returned in the
black, providing some cause for opti-
mism. However, this result was mainly
due to smaller special losses this term

rather than a genuine increase in the
Group's actual profit generating capaci-
ty; special payments last term included
provisions to amortize insufficient
reserves to cover employees' retirement
pensions preceding the introduction of
the new accounting system; a provision
allowing temporary funding for early
retirement; and provisions for losses
resulting from restructuring, in other
words the cost of dealing with the lega-
cy of debt. In fact, the figure for operat-
ing income deteriorated compared with
the previous term. At ¥40 billion, recur-
ring profits cleared the targets set for
the first year of the Mid-term Manage-
ment Plan, but were substantially lower
than the initial forecast of ¥57 billion.
On a non-consolidated basis, results
were in the black for the first time in the
last three terms, however, profit was
insufficient to pay the ¥3 dividend ini-
tially forecast, and so we were forced to
continue paying a dividend of ¥2 per
share.

The gap between forecast and actual
performance is due to adverse condi-
tions affecting Petrochemicals and
Information & Electronics Related
Products. The price for naphtha jumped
well above our expectations since last
summer, increasing by approximately
30%. The Group's consumption of 7
million kiloliters annually represents a
¥40 billion increase in costs. We tried to
pass all of the extra cost onto product
prices but could not raise prices suffi-
ciently, resulting in poorer profits in
Petrochemicals. The higher sales rev-
enues are actually due to the partial

increase in product prices to absorb the
rising price of naphtha, and do not
reflect improved business conditions.

In Information & Electronics Related
Products, rapidly deteriorating condi-
tions in the market for CD-R led to a
40% drop in sales prices. We attempted
to restore profitability by shifting pro-
duction of hard disks overseas, but
additional problems such as those faced
by PS (pre-sensitized) plate producers
Western Litho Plate & Supply Co., and
difficulties with 980nm pump laser
modules combined to produce negative
operating income figures for Informa-
tion & Electronics Related Products.

Conditions in Pharmaceuticals and
Functional Materials & Plastic-Based
Products are favorable. In Pharmaceuti-
cals, sales of existing products such as
URSO and ANPLAG expanded, thus
improving performance. In Functional
Materials & Plastic-Based Products,
support came from increased IT related
demand. The market for parts and films
used in mobile telephones and PCs
remained firm and Mitsubishi Plastics
Industries Ltd., Inc. and Mitsubishi
Polyester Film Corporation (MPF) both
performed well. However, these posi-
tive factors were not sufficient to offset
the decreases in Petrochemicals and
Information & Electronics Related
Products. In contrast to the good perfor-
mances of other companies in the same
industries who have profitable core
businesses, our difficulties continue, as
reflected in the financial report figures.
The Company's share price and ratings
remain low.
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"Low profits continue due to increasing
prices for raw materials and tough mar-
ket conditions. We are undertaking major
reforms to raise profits and speed."



Restructuring and rational-
ization strategies make a
big impact this term

From strategic alliances to rationaliz-
ing and concentrating plant and equip-
ment, from R&D to production and
sales, the Group continues to implement
a variety of restructuring, rationaliza-
tion and cost reduction strategies. In the
previous term alone, we reorganized the
polystyrene business; created MTP
through the merger and strategic com-
pany reorganization with Tokyo Tanabe
Co., Ltd.; started Advanced Plastics
Compound Company together with
Sumitomo Bakelite Co., Ltd., a joint
venture for vinyl chloride compounds;
sold off our American vinyl chloride
processing business; acquired a plant
for intermediate pharmaceuticals pro-
cessing from Nippon Roche K.K.; and
disposed of our high purity aluminum
business. It's been a busy year, but
we've reaped the rewards. Restructuring
and rationalization initiatives contribut-
ed about ¥16 billion to our results just
in this term.

We closed the ethylene, ethylene gly-
col and ethylene oxide plant at
Yokkaichi and the hard disk production
plant at Mizushima. V-Tech Corpora-
tion, a company for producing vinyl
chloride, was started through an alliance
with Toagosei Co., Ltd. Working with
Kyowa Hakko Kogyo Co., Ltd. we
started J-Plus Co., Ltd. for production
of plasticizer. We disposed of our pho-
toresist business and cancelled work
with Cargill, Inc. of America on a joint
enterprise for production of meso-
Eristritol. In April of this year, we
teamed up with Sanyo Chemical Indus-
tries, Ltd. to create San-Dia Polymers,
Ltd. to produce super-absorbent poly-
mer and in July we established Dia-
Nitrix Co., Ltd., for acrylonitrile (AN)
and related businesses with Mitsubishi
Rayon Co., Ltd. These strategic moves
will boost our performance.

New alliances and mergers
improved our financial per-
formance but targets remain
unmet

The business environment is worsen-
ing. While the Japanese economy con-
tracts, the pace of growth in America,
particularly in IT related industries, is

forecast to slow down. New large-scale
petrochemical plants have commenced
operating in Asia and the Middle East.
The price of naphtha will likely remain
high and we forecast an average price
for this term of ¥24,000 per kiloliter.

In Petrochemicals, we are attempting
to pass higher costs onto products, but
deflationary pressures have intensified
and future developments remain
unclear. Positive factors are increasing
sales of terephthalic acid in Indonesia
and India and growing profits from the
vinyl chloride enterprise, V-Tech. Mar-
ket conditions in Information & Elec-
tronics Related Products for CD-R are
not forecast to improve. We have
responded by restructuring to improve
profitability. In May of this year we
concentrated our recording media busi-
ness in Mitsubishi Chemical Media Co.,
Ltd. MPF's performance this term will
deteriorate as the effects of decreased
demand in IT reverberate throughout
the economy, although weakness in
Functional Materials & Plastic-Based
Products should be offset by bringing
Advanced Plastics Compound fully
within the Group. We expect conditions
in Carbon & Agrochemicals to remain
favorable with profits from activated
carbon set to increase and new pesti-
cides coming onto the market. In Phar-
maceuticals, we have recently launched
RADICUT, a drug developed and
approved in Japan which deals with the
acute stages of cerebral infarction, and

we have high hopes for profits from this
drug.

Considering these factors, as at May
of this year our consolidated financial
forecasts for the period ending March
31, 2002 were sales of ¥1.8 trillion,
operating income of ¥82 billion, recur-
ring profits of ¥54 billion and net prof-
its of ¥15 billion. However, the merger
of MTP and Welfide Corporation was
then formally implemented and Mit-
subishi Pharma Corporation, which will
be started in October, will be included
within the Group's consolidated figures.
Accordingly, our revised forecasts are
sales of ¥1.89 trillion, operating income
of ¥91 billion, recurring profits of ¥64
billion and net income of ¥18 billion.
This is still below the ¥80 billion target
for recurring profits in the second year
of the Mid-term Management Plan. Fur-
ther restructuring of business and opera-
tional reforms for cost reduction are
necessary, as well as the expedited
organization of management for the
change to the holding company system.

It is imperative to focus more on life
sciences and advanced materials. To
achieve this we anticipate increasing
expenditure on R&TD. That means we
must somehow find ways to support our
profits. It's true that structural reforms
bring about a degree of pain but I
believe that we should move ahead
improving our structures to bring about
profits, sharing that pain across the
board.

Net sales ¥1,890,000
Operating income 91,000
Net income 18,000

Results of operations  
Net sales ¥1,747,167 ¥1,669,924
Operating income 66,410 71,409
Net income (loss) 3,176 (24,125)

Financial position 
Total assets ¥2,016,553 ¥2,011,306
Shareholders' equity 383,872 395,271

Per share 
Net income (loss) ¥1.45 ¥(11.30)
Cash dividends 2.00 2.00

(Millions of Yen)

(Yen)

Years ended March 31 2001 2000

Consolidated Financial Highlights

Consolidated Financial Forecasts
Year ending March 31

(Millions of Yen)

(Millions of Yen)

2002
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He spent four years, during his younger
days, in Brazil. He still spends upwards
of 100 days per year on overseas busi-
ness trips with his computer. 

Funada: When I went to work in
Brazil the first thing I had to do was
learn to speak Portuguese, so rather
than being stationed in Rio de Janeiro, I
was sent on my own to the southern
region where there were no Japanese
people and spent two months studying
Portuguese every day with a private

tutor. Trying to get accustomed to local
ways quickly, I had great fun gradually
selecting every dish in order from the
top of the menu down. One day I came
to a meat dish and had no idea what it
was. Asking the host he simply replied,
"It tastes good so just eat it anyway."
and wouldn't tell me what it was.  When
I got back to the hotel I looked up the
word in my dictionary and it turned out
to be rabbit. 

I am keen to get a lot out of my over-
seas experience and when I go overseas
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Mapping the future for Fiber Intermediates Co.
Massive market, focus on China

FEATURE 

is easy on the environment. The PET
business will be a core area for us in the
future. Cooperation with other compa-
nies in the Group such as Mitsubishi
Polyester Film and a focus on expand-
ing our ethylene glycol production
bases is helping us build an integrated
chain of polyester businesses world-
wide.

In acrylonitrile and its related busi-
nesses, we started the joint venture Dia-
Nitrix with Mitsubishi Rayon in July of

The new terephthalic acid plant was
completed in India in February last year
and operations commenced in April.
We now have production bases in four
countries, Japan, Korea, Indonesia and
India. MCC and Mitsubishi Rayon Co.,
Ltd. made a decision to integrate relat-
ed businesses, such as acrylonitrile
(AN), acrylamide (AAM) and polymer
flocculant. How will the future of Fiber
Intermediates unfold?

Funada: The plant in India commenced
operating more than a year ago now.
New technology has been employed
there and although there were some dif-
ficulties at the beginning, everything
has settled down well and operations
are proceeding smoothly. Indian busi-
nessmen are tough negotiators, and our
entry into the Indian market has not
been all plain sailing. We were not prof-
itable in the first year. Recently howev-
er, we have gained recognition in the
market, sales have improved and we are
heading into the black. Demand has
been consistent in the Asian market
recently not only for fibers, but for film
substances and bottles etc., PET prod-
ucts, promising a stable market with
firm demand for terephthalic acid.
Demand for PET bottles is clearly
increasing even in the Japanese market
which continues to experience 10%
growth. One of our major affiliates,
Japan Unipet Co., Ltd. which manufac-
tures and sells the raw materials
required to make them, succeeded in
reversing accumulated losses at the end
of last year.

Demand for terephthalic acid and
PET bottles in the Chinese market is
expanding rapidly and it looks as
though a massive market is in the mak-
ing there. Of course, we are now con-
ducting detailed investigations into a
variety of business opportunities in Chi-
na. PET is a superior kind of resin that

Personal Interview with Management
Managing Executive Officer
President of  Fiber Intermediates Co.

Overseas work experience
Firstly I had to get used to eating local food

this year. Mitsubishi Rayon uses a lot of
AN for its acrylic fiber. In the field of
AAM, Dia-Nitrix has an excellent cop-
per catalyst method in our large plants
and a versatile bio catalyst method.
Being in control of these two processes
enables it to achieve excellent syner-
gies. Acentoncyanohydrin, produced
from hydrocyanic acid, a by-product of
AN, has been produced in our Mizushi-
ma Plant for many years as the raw
material for Mitsubishi Rayon’s
methacrylic resin. The two companies
complement each other and this recent
move towards integrating the two busi-
nesses has created a strong framework
for operations from AN through to
polymers. The polyacrylamide pro-
duced by both companies is used as a
coagulant in water removal processes.
As environmental awareness grows, we
forecast increasing demand for these
products in Japan and overseas markets.
We look forward to expanding our busi-
ness presence overseas in the future, for
these products and AAM using the bio-
catalyst methodology as well. The
future is bright and exciting.
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As his father worked for a mining com-
pany and moved around with his job, he
lived in various places including a min-
ing town in Hyogo and a coal mining
town in Hokkaido during his childhood.
As the eldest of three brothers at that
time and now the father of one son and
one daughter, Mr. Funada has deep
respect for family bonds. 

Funada: My early childhood was
spent in the mountains and we moved
to Tokyo in my third year of elemen-
tary school. During my first year at
junior high school I played tennis but

half way through, I decided rugby was
for me so I spent the rest of my high
school years playing scrum half, and
got some good results in the matches. I
was little, so I couldn't stand up direct-
ly to the big guys but I had plenty of
endurance.

These days I've gone right off drink-
ing on the weekends which I prefer to
spend at the sports club. Encouraged
by my wife, I've taken up yoga and I'm
now working hard at building flexibili-
ty and staying in shape. I don't know
whether our family would be classed
as getting on together. My two chil-

dren are still at home. I don't know
whether you would call it "active" or
just downright noisy... 

What would you like to say to young
people?

Funada: The fiber intermediates indus-
try is internationalizing and the pace of
change is quickening. Young people

shouldn't just learn things in an academ-
ic sense. They should learn from each
other in the workplace and face the
challenges that arise. Learn to think
about things by putting yourself in
someone else's position. If you go over-

seas, of course you will meet different
cultures and different values. If you take
the view "Well that's not the way I see
it," then conversations will not go well.
It's very important to listen calmly to
what the other person has to say so you
can understand what they are telling
you. The motto in this company is "lis-
ten keenly and carefully with adaptabili-
ty and toughness" to others. The former
Executive Advisor, the late Mr. Seiji
Suzuki, was a great believer in this.
When he was talking with customers he
would focus intently on what they were
telling him. He always made an effort to
genuinely understand the other person.
"A good salesman doesn't have to be a
smooth talker. Listening carefully to
what your customer has to say, that's
what's important," was how he used to
put it. Think deeply about Mr. Suzuki's
words.

With Mr. Aburizal Bakrie at a reception to celebrate the renaming of PT. Bakrie
Kasei Corporation in March this year

April last year, with the Minister of Chemicals and Fertilizers, Government of India
and the Minister of Commerce and Industries, Government of West Bengal

I try to learn about the local culture and
so I try out the local foods. If you are
not curious about the lives of the local
people, the projects you work on won't
go well either. I would like to see young
people working hard to develop their
knowledge of foreign languages and IT
and I would like to see them gain expe-
rience by going to many different coun-
tries on a rotation basis. The Koreans
are amazing in their depth of curiosity.

They strive to gain technical knowledge
in the IT field, and will surpass us if we
become stagnant. I ensure that people
take computers with them when they go
on business trips. I'm just a one-finger
typist but I'm certainly not allergic to
keyboards. In the past I took it in turns
with my children to play TV games. In
the daily struggle over information, I
am making a huge effort to learn how to
use computers effectively.

Words that should be passed on
Listen keenly

Maintaining good health
Yoga and no drinking on the weekends

PERSONAL PROFILE

Mr. Funada was born in Tokyo in 1942.
After graduating from the law faculty of
Tokyo University, he joined MCC in
1965. After working at the Kurosaki
Plant, he gained further experience work-
ing in the Company's Rio de Janeiro
operations and moved to the Fiber Inter-
mediates Division after returning to
Japan. He then specialized in fiber inter-
mediates, and was appointed to the posi-
tion of General Manager of the Tereph-
thalic Acid Department in 1994. Since
1999 he has been President of Fiber
Intermediates Company.



The cerebral neuroprotective drug
RADICUT for Injection. 30mg which
was approved by the Ministry of
Health, Labour and Welfare on April 4
for use by doctors, came on sale from
June 1.

The 14th new drug to come out of the
Kashima Plant, 30mg of the general
EDARAVONE that is contained in each

20ml ampule is administered by injec-
tion.  Within 24 hours after the onset of
symptoms of cerebral infarction or
embolism, commence giving an ample
(for an adult) by drip infusion, once in
the morning and once in the evening.
RADICUT is the world's first cerebral
neuroprotective drug which is remark-
ably effective in alleviating adverse

neurological symptoms, symptoms of
interference with daily living activities
and functional disabilities occurring at
the acute stage of cerebral infarction or
embolism. Because of its novelty and
usefulness, RADICUT is the first phar-
maceutical product developed and
approved in Japan to be granted a "pre-
mium for innovativeness" by the regula-
tory authorities, for the purpose of
establishing its pricing structure.

A Phase 3 clinical trial is now under-
way on patients suffering from sub-
arachnoid hemorrhage. An application
for this additional indication will be
filed next year. Clinical trials are now
being planned for Europe and the US
aimed at obtaining regulatory approval
for use of this drug there on patients
suffering acute stage cerebral infarction.

Future sales of the product are
expected to peak at ¥20 billion annually
and the company has great expectations
for this remarkable new drug. MTP is
continuing their development program
in this area, aiming to establish them-
selves as a world leader in the field of
cerebrovascular disease.

MCC has been investigating the inte-
gration of business with Mitsubishi
Rayon Co., Ltd. in the fields of acry-
lonitrile (AN), the raw material for
acrylic fiber and ABS resin, etc., acry-
lamide (AAM), its derivative polycry-
lamide, and other such related business-
es. An alliance between the Company's
respective operations in this area will
result in the formation of a new compa-
ny, Dia-Nitrix Co., Ltd. on July 2.

In addition to having the AN chain
such as acrylic fiber business operations
and being the first in the world to have
AAM production technology using a
biocatalyst method, Mitsubishi Rayon
has been producing and selling poly-
acrylamide through its 100% owned
company, Diafloc Co., Ltd., and has run
its business seamlessly from monomers
through to polymers. MCC on the other
hand, has set up a comprehensive, inte-
grated production system for producing
propylene and ammonia to polyacry-
lamide. The business environment from

AN to AAM and polyacrylamides is
very severe. Escalating competition
resulting from internationalization of
the market has been reflected in increas-
ing pressures to reduce costs and ratio-
nalize operations, and radical business
restructuring in this area is urgently
needed. The new company formed by
this alliance will operate at five

Japanese plants, in Kurosaki, Mizushi-
ma, Otake, Yokohama and Toyama, to
produce and supply 205,000 tons of AN
annually, making it the second-biggest
player in Japan and bringing it into the
top 10 companies in the world in this
field.

Outline of New Joint Venture
Company
・Company name: Dia-Nitrix Co., Ltd.
・Established: July 2
・President: Tooru Kodama
・Headquarters: Kyobashi, Chuo-ku,

Tokyo
・Areas of business: AN, AAM, poly-

acrylamide, N-vinylformamide and
its polymers, acetoncyanohydrin, AN
and AAM production catalysts

・Investment ratio: MCC 50%, Mit-
subishi Rayon 50%

・Capital: ¥2 billion
・Sales: forecast approximately ¥30

billion annually
・Employees: about 300 

6

NEWS LINE

Integrating AN and AAM business with Mitsubishi Rayon
Dia-Nitrix was established in July

MTP launches RADICUT, a new cerebral neuroprotective drug



On March 1, 2001 Mitsubishi Chemi-
cal Functional Products, Inc. (MCFP), a
wholly-owned subsidiary of MCC,
received certification from the Ministry
of Land, Infrastructure and Transport of
Japan for its laminated aluminum-plas-
tic composite material Alpolic®/fr (fire-
rated) as a non-combustible material for
exterior use. Previously, on February
15, the company had also received cer-
tification for A-Look®/fr, a mirror-finish
sister product of Alpolic®/fr, as a non-
combustible material for interior finish. 

MCFP has been involved in a wide
range of industries, including buildings
and construction. Alpolic® is one of it's
the primary product lines of MCFP, and
has been marketed for almost three
decades. It has been used widely as a
construction material, both within Japan
and overseas for its strength, ease of
fabrication, smooth surface, light
weight, and uniformity of paint finish
and is highly evaluated in overseas mar-
kets. 

The exterior Alpolic®/fr products
have fluorocarbon paint finish for high
weatherability, and is used as exterior

cladding on high-rise office buildings
and railway stations. A-Look®/fr, one of
the many sister products of Alpolic®, is
plated to achieve mirror-finish, while
retaining bendability and fabricability.
It has been used primarily for decora-
tive purposes both indoors and out-
doors.

Alpolic® and A-Look® were previous-
ly approved as quasi-non-combustible
or fire-retardant materials under the old
Building Standard Law. The addition of
inorganic filler in resin core greatly
improved fire performance without
affecting the basic characteristics of the
material.  The two products are now
certified as non-combustible materials
as Alpolic®/fr and A-Look®/fr under the
renewed Building Standard Law imple-
mented in June last year. The products
have already received fire safety certifi-
cation in North America, Asia and
many other countries. In addition A-
Look®/fr can also be used for the interi-
or finish of vessels after receiving both
the Approval by the Japanese Govern-
ment and the Certificate of EC Type
Examination through Lloyd's Resister

of Shipping.  Their excellent fire safety
performance has been proven by the
standards of many countries, and the
range of applications is rapidly expand-
ing.

To reduce environmental and health
concerns, MCC has successfully devel-
oped a "zero contamination" non-pollut-
ing carbon black. Previously, carbon
black in powder or granular form was
formed into blocks of several kilograms
each with no binding agent. To meet

customers' needs to prevent contamina-
tion, these blocks were wrapped in a
highly soluble, special film developed
by MCC, which did not adversely affect
product quality.

The new product developed in accor-
dance with the concept of a "21st centu-
ry carbon black" has four advantages:
(1) Because it produces no contamina-
tion, it keeps the operating environment
and surrounding environment clean,
thus reducing clean-up costs dramatical-
ly. (2) Producing the product in blocks
reduces its volume by more than 50%,
thus reducing distribution costs. (3)
Wrapping materials such as paper bags
are no longer required and there's noth-
ing to dispose of after use. (4) Equip-
ment required for receiving, transfer-
ring, weighing and inputting the raw
materials can be simplified and auto-
mated, thus reducing capital and fixed
expenditure. MCC aims to sell 2,000

tons per year at the start and is now
developing the market. Responses from
customers appear promising and the
company is setting up a supply network
in Japan and overseas. The eventual aim
is to scale production up to 20,000 tons
per year.

Patents for the product and the pro-
duction technology have been registered
in Japan and overseas, and the viability
of a licensing system is now being stud-
ied for products in powder form besides
carbon black such as organic pigment.
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Alpolic®/fr    A new cladding material for buildings
Product receives approval as non-combustible material by the Government

Example of Alpolic® /fr in use: Capital Tower in Singapore 

Successful development of Non-Polluting Carbon Black
Carbon & Agricultural Products, Carbon Products Department



The MCC Group teamed up with two
US companies, Phage Biotechnology
Corporation (PB) and Cardio Vascular
Genetic Engineering Inc. (CVGE) to
hold a seminar on next-generation drugs
using biotechnology in Tokyo on April
24.

The focus of the seminar was devel-
opment and production technology for
gene recombinant type drugs based on
the latest biotechnology in the Ukraine
and the development of new heart dis-
ease drug utilizing the technology. Last-
ing four hours, the seminar addressed
emerging possibilities in the field of
biotechnology. The speakers included

Mr. Leonid Kravchuk, former president
of the Ukraine and present member of
the Ukrainian parliament, Mr. Daniel C.
Montano, CEO of PB and CVGE, Dr.
Thomas Stegmann, an expert of cardiol-
ogy and Dr. Elizabeth Gordon, a former
member of the FDA Biopharmaceutical
Assessment Research Committee.

Both PB and CVGE are developing

drugs utilizing Ukrainian biotechnolo-
gy, and are expanding their business on
an international scale. There has been
discussion of an alliance with the MCC
Group to work on next-generation bio-
pharmaceutical products. Approximate-
ly 100 people in the field attended the
joint seminar, making it a successful
and significant occasion. 

NEWS LINE

New Jersey, where our office is
located, stretches to the west of Man-
hattan, New York City. The state covers

about 20,000 square kilometers, making
it 47th in size among the 50 states. New
Jersey State has a long history. In 1787

it was the third state to be
accepted as a member of
the union. The highway
running in front of the
Office is called Kings
Highway, so named because
it was used by the British
army, and on the site of the
Office there was a facility
for keeping prisoners. New
Jersey is famous for its
many inventions created
here, many of them are
well known in Japan: The
Thomas Edison Research
Laboratory, the home of

many inventions, is located here. Chew-
ing gum, first commercialized by the
inventor Thomas Adams, originated
here as did Big Bear supermarket and
Häagen-Dazs, the ice cream from Pills-
bury Co. In recent years, New Jersey
has become a center of the pharmaceuti-
cal industry and many companies have
established their head offices and key
operations here. The state is developing
rapidly. 

USR Optonix is now expanding its
facilities. Although we are still only a
small company, two out of three televi-
sions in the US use the fluorescent
materials we produce. We look forward
to our future, growing together with
New Jersey and all the staff here are
giving it their best.

USR Optonix in the growing state of New Jersey
Ryuji Adachi, USR Optonix Inc.
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With resident staff and R&D staff in the front entrance. Mr. Adachi is sec-
ond from the right

Kings Highway which runs in front of our office. This historic road is quite small despite its name

AIRMAIL

Pumpkins for Halloween are being sold at the farm
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